Risky Drinking: The un-Conference
Summary Report and Resource Kit

In June, 2005 over 50 youth gathered with an equal number of
professionals in the health promotion and social marketing fields
to explore the risks of underage drinking and the impact of
alcohol advertising. Following a series of activities they were
able to develop the creative basis for a provincial Youth-to-
Youth campaign.
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This Package contains information pertaining to the conference D AN B

organization, implementation and evaluation, including: z 7.% alvu

e A 20-minute DVD of the conference documenting the process and [ ¢ “”"canﬁw”w
featuring interviews with the youth delegates.

e A CD-ROM of the power point presentations given by Keynote Speaker, Dr. David Jernigan, and
other presenters on alcohol advertising and social marketing.

e “How to” work effectively with a Youth advisory to plan and implement a conference and create
youth-to-youth messages.

and

® Best Practices Literature Review of teenage drinking ® The key concepts created and drawn out by
campaigns the participants

e Conference planning materials ® The transcript for a play written to use

e Team work exercises theatre to deliver messages

e The Marketing to Youth survey and results ® A%zine” that was produced on the spot

® A prototype for the development of a social marketing
campaign

I would like to order copies of the Summary Report and Resource Kit @ $15.00 each (includes

shipping and handling in Ontario)
[0 I have enclosed a cheque for $ .

[0 Please charge my O VISA Card O MasterCard O American Express $

Card number: Expiry date:

Signature of card holder:

Name Title

Organization

Address

City Province Postal Code
Phone Fax

E-mail

Please mail to Parent Action on Drugs or fax orders to 1-866-591-7685

7 Hawksdale Road
Toronto, ON M3K 1W3

PARENT ACTION"DRUGS
Prevention. Education. Support.

Inquiries 416 395-4970 or pad@parentactionondrugs.org



